4°CHoldings group Monthly Sales Summary October 2020, FY2020 2020/11/9

©The company publishes a quick estimation.Figures can be reviced.

F.D.C.Products
M Sales Results (Y oY) (%)
Mar. Apr. May. Jun. Jul. | Aug. | Sep. | Oct. | G.TTL
TOTAL SALES 64.7 227 35.7] 96.1] 922 833 699 106.5 70.6
ALL STORE SALES 623 156 26.8| 924| 912 817 682 1079 67.4
SAME STORE SALES 67.7] 169 31.3| 95.8| 938 874 729 1152 71.8
EC 102.9( 1434 190.5| 1482 121.2| 119.3| 109.6] 116.1 129.2

B Number of customer and Ave. spending per customer(Y o Y)

(%)
ALL STORE SALES Mar. Apr. May. Jun. Jul. | Aug. | Sep. | Oct. | G.TTL
Number of customer 63.4| 143 22.9 86.1| 87.4| 784 716 977 64.7
Ave. spending per customer 98.1( 109.2 117.3] 104.5| 103.5 104.3| 95.3| 1104 103.5
(%)
SAME STORE SALES Mar. Apr. May. Jun. Jul. | Aug. | Sep. | Oct. | G.TTL
Number of customer 7.7 162 26.6] 959 936| 89.6( 81.7( 108.6 729
Ave. spending per customer 93.9] 105.2 111.0 99.6] 100.3 98.0 89.3] 106.0 98.5
B Number of Store(The end of the month)
©Number of Store
Roadside stores | Department stores Bridal stores Fashion buildings TTL
3 1Al 40 64 178
©Number of Stores Handling Domestic Brands
4°C 4°CBRIDAL Canal4°C |EAUDOUCE4°C| JEWELRY TTL
84 40 48 14 186

@NOTES

©As “SAME STORE” is defined as a store that has been operating since the same month in the previous year.

AS'TY
M Sales Results (Y oY) (%)
Mar. Apr. May. Jun. Jul. | Aug. | Sep. | Oct. | G.TTL
SAME BUSINESS SALES 1152 70.0 79.01 1105 96.7 7171 91.2 116.1 925
*Exclude a developer business
age
M Sales Results (Y oY) (%)
Mar. Apr. May. Jun. Jul. | Aug. | Sep. | Oct. | G.TTL
ALL STORE SALES 97.7] 76.9 106.5( 132.5| 118.5| 114.2| 103.6| 134.6 1113
SAME STORE SALES 95.1 73.8 103.4( 126.9| 109.5| 108.2 97.0| 1227 105.1

B Number of Store(The end of the month)
PALETTE
78




